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EDITORIAL

Small & Medium Size (SMEs) 
contribute to economy at 90% 
percent plus in GCC region. This 
has been reported locally and 
in this region that both policy 
makers and financial institutions 
have recently announced steps to 
encourage SMEs and more positive 
actions are being contemplated. 
Many of Logistics and Tech 
companies are SMEs — Please 
be highlighted to understand and 
act on framework of Ghadan 21 
economic stimulus package.
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Retail
EZDubai welcomes 
India’s largest specialist 
store for babies and 
kids to UAE
FirstCry to set up fulfillment 
center & office in Dubai 
south’s E-commerce zone

FirstCry, India’s largest specialist 
e-commerce store for baby and kids 

products and a parenting community 
platform, has announced its entry into 
the UAE market with the launch of its 
facility operations in EZDubai, Dubai 
South Logistics District’s e-commerce 
zone. FirstCry is setting up a fulfillment 
center at the free zone to enable the 
online shopping company to deliver 
goods faster to its customers across 
the country. 

FirstCry is the latest addition to the 
host of companies benefitting from 
the ready-to-operate fulfillment 
centers in Dubai South, reducing 
the setup time to start operations by 
three months. The company is set 
to take advantage of the proximity 
of the facility to Al Maktoum 
International Airport to manage 
shipments coming from overseas 
and provide customers with wider 
choices of products for babies and 
kids.

Mohsen Ahmad, CEO, Dubai 
South’s Logistics District, said: 
“We welcome the presence of 
FirstCry.ae in EZDubai as part of 
our growing portfolio of companies 
benefitting from advanced logistics 
facilities and dedicated e-commerce 
offering in the free zone. This 
latest development further boosts 
Dubai’s vision in building   a leading 
global e-commerce hub serving 
the Middle East and neighboring 
regions. India’s largest online retailer 
for children’s apparel, FirstCry is 
strategically positioned to cater to 
many consumers in the UAE and the 
Middle East looking to widen their 
choices in this segment.”

EZDubai is a 920,000 square-meter 
purpose-built e-commerce zone 
recently launched by H.H. Sheikh 
Mohammed bin Rashid Al Maktoum, 
Vice President and Prime Minister 
of the UAE and Ruler of Dubai, 
designed to attract the world’s 
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leading e-commerce 
companies and benefit 
from the sophisticated 
logistics facilities and 
business solutions 
provided by Dubai 
South to multinationals, 
small and medium 
enterprises (SMEs). 

Speaking on this 
development, Supam 
Maheshwari, Founder 
& CEO, FirstCry noted: 
“In the past 9 years, 
FirstCry has become 
the most loved brand 
for parents in India. 
We promise to win 
the same love with 
parents in the UAE.  
We look forward to 
our partnership with 
EZDubai to help 
us build a globally 
integrated and efficient 
supply chain, thereby 
making available 
the largest and most 
curated product range 
with the fastest delivery 
promise for all parents 
in UAE.”

The dominant presence 
of FirstCry in India, 
with a customer base 
of more than 10 million 
parents, is a result of 
its pioneering Omni-

channel footprint 
involving web, app, 
close to 400 brick and 
mortar stores. In the 
UAE, FirstCry plans to 
start with its web and 
app services.  

Lulu Group 
expands 
Far Eastern 
operations 
with second 
hypermarket 
in Malaysia

Abu Dhabi-based, 
Lulu Group has 

further consolidated 
its presence in the Far 
East by opening its 
second hypermarket in 
the Malaysian capital of 
Kuala Lumpur.

YB Datuk Seri Saifuddini 
Nasution Ismail, 
Minister of Domestic 
Trade and Consumer 
Affairs of Malaysia 
officially inaugurated 
the Lulu Hypermarket 
in the presence of 

ambassadors of 
various countries;
Yusuffali MA, chairman 
of Lulu Group; CEO, 
Saife Rupawala; 
executive director, 
Ashraf Ali MA; director, 
Salim MA; top Lulu 
officials; prominent 
local businessmen; and 
other dignitaries.

The new Hypermarket 
which is also Lulu’s 
174th globally is 
strategically located 
at 1 Shamelin Mall in 
the Cheras district of 
Kuala Lumpur. Spread 
across 80,000 sqft, the 
Lulu Hypermarket has 
been designed using 
the latest retail space 
concepts and most 
modern technology for 
ease of shopping and 
will serve the residents 
of Cheras and its 
nearby areas for their 
daily shopping needs.

After the inauguration, 
the trade minister 
and dignitaries were 
led on a guided tour 
of the hypermarket 
by Yusuffali who 
briefed them about 
the various sections, 
unique features and 
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amenities of the latest 
hypermarket.

“We are really proud 
of the efforts and 
investments of Lulu 
Group in Malaysia. 
They are not only 
investing in retail 
sector but also 
supporting our farming 
sector by exporting 
large quantities of 
agricultural produce 
to their operations 
around the world. Apart 
from this, the Lulu 
Group is also providing 
huge employment 
opportunities to our 

local Malaysian youth,” 
said Ismail.

“As declared during 
the inauguration of our 
first Hypermarket in 
Malaysia, we are firm 
on our expansion plans 
in Malaysia and are 
committed to launching 
four new hypermarkets 
in different parts of 
Malaysia before end 
of 2020. This includes 
projects in Setia City 
Mall, Bangi Gateway, 
Bachang (Malacca) & 
Johor Bahru,” added 
Yusuffali. “We are also 
exploring other markets 

in Malaysia and expect 
to create more than 
5,000 job opportunities 
for the Malaysian work 
force.” Lulu Malaysia 
currently employs more 
than 300 Malaysians in 
their two hypermarkets 
in Malaysia.
Apart from Malaysia, 
Lulu Group that has 
retail presence in 
Indonesia, is also 
keenly pursuing 
expansion in 
Singapore.

RETAIL



13JULY 2019

Costa 
Coffee and 
Alghanim 
Industries 
expand 
partnership 
in the 
Middle East

London, United 
Kingdom: Costa 

Coffee, the UK-based 
coffee shop company 
with nearly 4,000 
locations in more than 
32 global markets, 
and Alghanim 
Industries, one of 
the largest privately-
owned companies in 
the Gulf region, has 
today announced 
an expansion of 
their successful 
partnership. Moving 
forward, Alghanim 
Industries will have 
development rights to 
Costa Coffee not just 
in Kuwait but also in 
Saudi Arabia, Oman, 
and Qatar, making 
Alghanim the largest 
franchisee by territory.

The Costa Coffee-

RETAIL

Alghanim partnership 
has flourished since 
its 2013 formation, 
growing to more than 
75 stores today. 35 of 
these shops opened 
in less than a year, 
including in top-tier 
locations such as Al 
Hamra Tower and 
Kuwait International 
Airport.

The growth is driven 
by the companies’ 
shared commitments to 
delivering outstanding 
handcrafted coffee, 
credible healthy 
menu choices and 
exceptional customer 
service. Costa 
Coffee and Alghanim 
Industries have 
revamped the Kuwait 
menu to reflect local 
tastes and preferences, 
including local 
specialties, such as the 
sweet and rich Spanish 
Latte, in addition to the 
cardamom–infused 
Turkish latte, a Middle-
Eastern twist on a 
classic drink.

Together both 
companies have 
recently introduced 

a number of 
sustainability 
initiatives, switching 
from plastic to paper 
straws and offering 
discounts to those 
customers who bring 
a reusable cup into 
store. In addition, 
they established 
a barista training 
center, arranged 
pastry collaborations 
with celebrity chefs, 
upgraded store 
design and interiors, 
and opened a 
concept store at Al 
Hamra Tower, where 
customers can enjoy 
specialty coffees and 
an expanded food 
offer. Put together, 
these forward-looking 
strategies will power 
Costa-Alghanim’s 
expansion efforts in 
Saudi Arabia, Oman, 
and Qatar.

“Three traits are 
critical to success 
in the food and 
beverage sector,” 
said Kutayba Y. 
Alghanim, Executive 
Chairman, Alghanim 
Industries. “You must 
have a patient, long-
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term outlook, you must 
act decisively when 
opportunity arises, and 
above all, you must 
put the customer at the 
heart of your business. 
We share these values 
with Costa Coffee, a 
world-class brand, which 
will grow even stronger 
following its acquisition 
by Coca-Cola. These 
shared values are the 
foundation of our work 
together, and the reason 
we look forward to an 
enduring, prosperous 
partnership.”

“Coffee is a Middle 
Eastern creation. As 
far as historians can 
tell, drinking coffee 
traces back to the 15th 
century in our region,” 
said Omar K. Alghanim, 
Group CEO, Alghanim 
Industries. “It comes 
as no surprise that 
most people in this 
region have a deep 
appreciation for good 
coffee. And that’s why 
we’re thrilled to grow 
with Costa Coffee, and 
to build on our success 
in Kuwait. We’re ready 

to hit the ground running 
in Saudi Arabia, Oman, 
and Qatar, bringing 
world-class hand crafted 
coffee to some of the 
most sophisticated 
consumers in the world.”

“Today marks another 
exciting new chapter 
for Costa Coffee in 
the Middle East”, said 
Dominic Paul, CEO of 
Costa Coffee. “Our vision 
is to inspire the world to 
love great coffee and in 
Alghanim Industries we 
have an innovative and 

RETAIL
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exciting partner who 
will help us unlock 
the next phase of 
growth in the Middle 
East, bringing further 
investment and job 
creation across a 
number of countries 
where demand for 
Costa Coffee is 
growing.”

Alongside Costa 
Coffee, Alghanim 
Industries has 
forged successful 
partnerships with 
American quick-
service restaurant 
brands Wendy’s 
(2015) and Slim 
Chickens (2017). 
Alghanim Industries 
expects to open its 
first store outside 
Kuwait in Saudi Arabia 
by the fourth quarter 
of 2019.

RETAIL

Danube forays 
into hospitality 
solutions

The UAE-based 
Danube Group – after 

more than 25 years in 
the region with a forte in 
building materials, retail, 
real estate, manufacturing 
and home furnishings and 
interior solution – has now 
entered the hospitality 
industry with the creation 
of a new entity, Danube 
Hospitality Solutions 
(DHS).

This new business 
vertical is designed to 
cater to the growing 
hospitality needs of the 
region exclusively. DHS 
promises to offer end-to-
end and turnkey solutions 
to the entire hospitality 
needs. The solutions 
ranging from the supply, 
apply, designing, re-
designing, refurbishment 
and consultancy services 
covering both furniture, 
fixtures and equipment 
(FF&E) and operating 
supplies & equipment 
(OS&E). DHS will carry 
forward the legacy 
of Danube Group’s 

extensive experience. 
It will ensure that 
the hospitality sector 
gets un-compromised 
quality, economical 
pricing and timely 
delivery, all under one 
roof.

“We are extremely 
excited to announce 
our new venture. 
It’s always been our 
mission to remain 
ahead of the curve 
and ignite innovative 
change. DHS will be 
the ideal platform 
just for that, while 
simultaneously 
showcasing our 
signature dedication to 
quality and affordability 
in this market,” says 
Adel Sajan, director, 
Danube Group.

“With the growing 
trend of new properties 
coming up in the 
region, and tourism 
becoming the centre 
point across every 
growing economy, 
we are pleased to 
announce our entry 
into this industry. 
Our expertise is in 
similar segments, in 
interior solutions and 
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clients’ unique design 
sensibilities and 
geographical presence 
to produce exquisite 
pieces with indigenous 
spirit.

OS&E will provide 
the hospitality 
industry with 
tableware, glassware, 
kitchenware and 
storage solutions from 
global partners. Some 
of the international 
names include William 
Edwards, Tafelstern, 
Lilien, Ariane, Cutipol, 
Sola, Milano, Bormioli 
Rocco, IVV, Dartington 

building materials. 
Now with DHS, we 
are poised to make 
it big and solid as a 
brand,” adds Shubhojit 
Mahalanobis, director, 
DHS.
FF&E, centered on the 
aesthetic attributes 
of hospitality, will 
include complete 
vertical management 
of hotel room furniture, 
flooring, case goods, 
soft furnishings, 
fixtures and more. For 
bespoke clientele, 
DHS will offer a 
fresh tailor-made 
approach using the 

Crystal, Matfer 
Bourgeat and many 
more.  DHS boasts 
to be an exclusive 
distributor for many of 
these globally reputed 
brands.

RETAIL



17JULY 2019

Transport &
Logistics

Ministry of Economy approves 
Careem’s acquisition by Uber
Al Mansoori: The UAE is now a prominent 
regional destination for start-ups built on 
young & innovative ideas

H.E. Eng. Sultan bin Saeed Al Mansoori, UAE 
Minister of Economy, issued a ministerial decision 

approving the status of Economic Concentration in the 
UAE market for the upcoming acquisition of Careem - 
one of the leading start-ups established in the UAE - by 
the global company Uber.

Under the Competition Law No. 4 of 2012 and the 
Executive Regulation No. 37 of 2014, companies 
operating in the UAE are required to submit a request 
to the Ministry of Economy regarding the status of 
Economic Concentration prior to the completion of a 
merger or acquisition. This ensures that the acquisition 
or merger will not lead to the dominance or control 
of the corresponding markets in the UAE at rates 
exceeding the percentages stipulated by the Law.
In line with this, Uber had applied for Economic 
Concentration to the MOE. The market for Uber and 
Careem was studied in relation to private taxi services 
that cater to regular demand and demand via telephone 

and smart 
applications. In view 
of the passenger 
transport sector 
data in the country, 
technical details 
and financial and 
market activities, 
and after informing 
the Competition 
Regulation 
Committee, it was 
found that the 
acquisition would 
not constitute a 
case of breach of 
competition in the 
light of previous 
data, resulting in 
the approval of 
the application 
by the Minister of 
Economy.

Al Mansoori said 
that the public 
transport sectors 
across the world 
are witnessing 
fierce competition 
especially in light 
of the progressive 
development 
of modern 
technologies and 
advanced services 
in mass transit and 
passenger transport 
services, and the 

TRANSPORT &
LOGISTICS
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emergence of many 
alternative means 
of non-traditional 
transport, including the 
participation of cars and 
self-driving techniques 
and many alternatives 
to consumers. He 
continued that the 
integration of expertise, 
competencies and 
modern technologies 
ultimately serve the 
interests of consumers 
and serve the progress 
of the transport sector 
in general.

He added that the 
UAE is home to many 
successful start-ups 
that have successfully 
competed regionally 
and globally. The 
UAE is now a regional 
destination that 
attracts and embraces 
start-ups based on 
young and innovative 
ideas by supporting 
and promoting 
entrepreneurship. It 
also provides state-of-
the-art infrastructure, 
legislative and 
technological systems 
that serve the ambitious 
orientations and 
vision of the country in 
building a diversified 

and sustainable 
economy.

He added that the 
government is working 
in partnership with 
the private sector to 
further develop the 
investment climate 
and the business 
environment, to ensure 
that they address the 
requirements of growth 
and keep abreast of the 
successive changes in 
the various economic 
activities in light of 
the technological and 
cognitive revolutions 
in the global economy. 
He noted that the 
UAE spares no effort 
in developing policies 
and legislations 
that enhance its 
competitiveness, 
and this has helped 
the country maintain 
its leading position 
in the region for the 
past six years in 
terms of attracting 
foreign investments, 
as evidenced by 
the recent Foreign 
Direct Investment 
(FDI) report issued 
by the United Nations 
Conference on Trade 
and Development 

TRANSPORT &
LOGISTICS

(UNCTAD).

He added that the 
UAE continues 
to follow its open 
economic approach, 
which was recently 
reinforced by the 
issuance of the 
new Foreign Direct 
Investment Law. The 
law allows foreign 
investors up to 100 
per cent ownership 
in selected sectors 
and economic. This 
is in line with the 
vision of the country’s 
development, which 
would give more 
incentives and facilities 
to investors in various 
fields, especially those 
related to innovation 
and advanced 
technologies.

Competition 
Regulation 
Committee

The Competition 
Regulation Committee, 
during its first 
annual meeting for 
the year held at 
the headquarters 
of the Ministry in 
Dubai under the 
chairmanship of H.E 
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Eng. Mohammed Bin 
Abdul Aziz Al Shehhi, 
Undersecretary of 
Economic Affairs in the 
Ministry of Economy, 
reviewed the request by 
Uber and Careem for 
economic concentration 
in connection with the 
proposed acquisition. 
After studying the 
market conditions 
for private taxi 
transport services, 
the Committee found 
that the acquisition 
would not result in a 
situation of economic 
concentration 
in excess of the 
percentages stipulated 
in Competition law (40 
per cent), and then 
recommended approval 
of the application.

In addition, the 
Committee discussed 
a number of vital 
issues on its agenda 
aimed at promoting 
competition and 
commercial practices in 
the markets, including 
follow-up to requests 
from companies 
operating in the credit, 
labor recruitment and 
livestock import sectors, 
as well as a number 

of other sectors. 
The participation in 
the next conference 
of the international 
competition network 
was also discussed.

The meeting was held 
in the presence of 
H.E Humaid Bin Butti 
Al Muhairi, Assistant 
Undersecretary for 
Commercial Affairs, 
Ministry of Economy 
and Dr. Hashim Al 
Nuaimi, Director of the 
Competitiveness and 
Consumer Protection 
Department at the 
Ministry of Economy, as 
well as representatives 
of local authorities 
and Chambers of 
Commerce and 
Industry.

Another 
RoSPA Gold 
Award for 
Tristar

Tristar Group received 
another RoSPA 

Gold Award for having 
‘achieved a very high 

level of performance, 
demonstrating 
well developed 
occupational 
health and safety 
management 
systems and culture, 
outstanding control of 
risk and very low levels 
of error, harm and loss’ 
in 2018. Tristar Group 
GM for Road Transport 
and Warehousing 
Shivananda Baikady 
attended the awarding 
ceremony held 
recently at the ExCeL 
in London, UK.

RoSPA is the 
Royal Society for 
the Prevention of 
Accidents and has a 
long standing and well 
established presence 
the health and safety 
Industry for almost 100 
years. Her Majesty the 
Queen of England is 
the Patron of RoSPA.

RoSPA has also 
enjoyed a long 
standing and well 
established presence 
within the Middle East 
for many years. More 
and more Middle 
Eastern companies 
are calling upon the 
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services of RoSPA in 
all areas of business 
from driver training to 
safety awards to health 
and safety training. 
Tristar has partnered 
with RoSPA in its Road 
Safety Awareness 
campaigns since 2014 
in the UAE, Oman and 
recently in Saudi Arabia.

At the Tristar Road 
Safety Seminar held 
on April 17 in Riyadh, 

Robert Burgon, 
executive head of 
training at RoSPA, 
reiterated that 95% of 
all road accidents are 
preventable because 
they are caused by 
human error. He said 
that drivers can avoid 
accidents by being 
focused while driving 
so that they don’t get 
distracted and make 
the right judgements, 
especially at junctions 

and intersections.

Last year, Tristar 
Assistant GM-
Operations Arundhan 
Alphones received 
the RoSPA Gold 
Award on behalf of 
the Tristar Group. He 
was accompanied 
by Tristar Manager 
HSE & Sustainability 
Sridhar Srinivasalu. 
In 2016, Tristar 
received the RoSPA 
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Occupational Health 
and Safety Award for 
five consecutive years 
and was presented the 
Gold Medal Award.

Tristar also received 
the MORR Trophy 
in 2013, a year after 
being named as 
MORR Gold Award 
winner. The trophy 
is the highest safety 
award for excellence in 
managing occupational 
road risk. In 2014, the 
company received 
the MORR Highly 
Commended Award; 
then in 2015, for the 
second time, Tristar 
was given the MORR 
Trophy.

DHL Supply Chain partners 
Tetra Pak to implement its 
first digital twin warehouse in 
Asia Pacific

• Digital twin provides better visibility 
of safety processes and inventory 
management

• Streamlined supply chain and staff 
training will lead to greater productivity

• Facility in Singapore operates round 
the clock coordinated by DHL Control 
Tower

DHL Supply Chain, the global market leader for 
contract logistics solutions, has successfully 

implemented an integrated supply chain solution 
for Tetra Pak’s warehouse in Singapore, one 
of its largest globally. This is the first smart 
warehouse for DHL in Asia Pacific to deploy the 
digital twin technology, which involves using 
digital models to better understand and manage 
physical assets.

“Tetra Pak is the world’s leading food processing 
and packaging solutions company serving 
the needs of hundreds of millions of people in 
more than 160 countries, and we are proud 
to play a part in their vision to make food safe 
and available everywhere,” said Jerome Gillet, 
CEO, DHL Supply Chain Singapore, Malaysia, 
Philippines. “By jointly implementing a digital 
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solution to support Tetra 
Pak’s warehousing and 
transport operations, 
this collaboration is 
a great example for 
smart warehouses of 
the future to deliver 
agile, cost effective and 
scalable supply chain 
operations.”

Combining the 
Internet of Things 
(IoT) technology with 
data analytics, DHL 
Supply Chain created 
a smart warehouse 
solution (video) for 
Tetra Pak by bridging 
its physical warehouse 
with a unique virtual 

representation that 
monitors and simulates 
both the physical state 
and behavior of the 
warehouse assets in real 
time. With this digital 
twin solution, Tetra 
Pak is able to maintain 
24/7 coordination of its 
operations to resolve 
issues as they occur, 
particularly those that 
involve safety and 
productivity.

Warehouse supervisors 
can use real-time 
operational data to make 
informed decisions to 
reduce congestion, 
improve resource 

planning and allocate 
workload. Using IoT 
and proximity sensors 
on Materials Handling 
Equipment (MHE), 
spatial awareness is 
enhanced, thus reducing 
potential collision risks. 
Controlled areas with 
restricted access are 
also monitored with 
management alerts.

A DHL control tower 
monitors the flow of 
inbound and outbound 
goods to maintain time 
efficiency, ensuring 
goods are correctly 
shelved within 30 
minutes of receipt, and 

TRANSPORT &
LOGISTICS



25JULY 2019

delivery-bound goods 
are ready for shipment 
within 95 minutes.

To reduce operational 
risks and improve 
safety, DHL 
Supply Chain has 
implemented a 
container storage 
management solution 
that minimizes the 
need for employees 
to handle heavy 
containers. All 
employees are also 
trained to work within 
newly introduced 

safety measures.  

“Innovation has 
always been at the 
heart of what we 
do at Tetra Pak. To 
keep the cogs of our 
operations turning 
seamlessly, it is 
vital that we have 
complementary 
warehousing and 
supply chain solutions 
that can meet the 
high demands of 
our customers.  We 
are pleased with 
the successful 

implementation of this 
smart warehouse, 
and look forward 
to partnering DHL 
Supply Chain to 
further enhance 
our productivity and 
maintain our high 
safety standards 
in our supply chain 
operations,” said 
Devraj Kumar, 
Director, Integrated 
Logistics, South Asia, 
East Asia & Oceania, 
Tetra Pak.

DHL Supply Chain 
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has a proven track 
record in Singapore of 
leveraging knowledge 
and expertise gained 
through its international 
operations to meet 
customer requirements 
locally, which has 
allowed it to expand and 
strengthen its business 
in the country. The 
company offers third 
party logistics (3PL) 
solutions, allowing 
customers to fully 
outsource their logistics 
management and 
operations. Solutions 
include warehouse 
management, domestic 
transportation, 
service parts logistics, 
packaging design and 
recycling, all delivered 
through state-of-the-
art IT solutions and 
project management 
techniques.

An award-
winning start 
to 2019 for 
Emirates 
SkyCargo

Emirates SkyCargo, 
the freight division 

of Emirates has won a 
number of international 
accolades since the start 
of 2019, in recognition 
of the outstanding 
quality of the air cargo 
services it provides to its 
customers. The air cargo 
carrier consolidated 
its leadership position 
in the global air cargo 
industry by winning five 
prestigious awards.
Two years, Zero 
Temperature 
Excursions: SkyCell 
Quality Award

SkyCell, a leading 
pharma airfreight 
container provider, 
has named Emirates 
SkyCargo as the winner 
of the first SkyCell 
Quality Award for 
Safest Partner Airline 
in recognition of its 
exemplary performance 
for the transportation of 

temperature sensitive 
pharmaceuticals. 
SkyCell and Emirates 
SkyCargo have been 
cooperating for two 
years for pharma 
shipments across 
the globe without a 
single temperature 
excursion during joint 
transports. Since 2016, 
Emirates SkyCargo 
has moved pharma 
shipments on SkyCell 
containers across 
more than 30 global 
destinations without 
a single instance of 
temperature deviation. 
The achievement is an 
important validation 
of the investment in 
infrastructure and the 
processes that have 
been implemented by 
Emirates SkyCargo 
both at Dubai and 
across its network for 
the transportation of 
pharmaceuticals.

Best Air Cargo 
Carrier- Middle East 
- Asian Freight, 
Logistics and Supply 
Chain Awards 
(AFLAS)

Emirates SkyCargo 
was named the Best Air 

TRANSPORT &
LOGISTICS



27JULY 2019

Cargo Carrier- Middle 
East in the 2019 
edition of the Asian 
Freight, Logistics 
and Supply Chain 
Awards held in Hong 
Kong. The awards are 
organised annually 
by Asia Cargo News 
and recognise leaders 
in the transport and 
logistics industry. The 
nomination and voting 
process for the awards 
were determined 
by the more than 
15,000 readers of 
the publication. 

Emirates SkyCargo’s 
win is therefore a true 
reflection of the positive 
customer and market 
sentiments in the air 
cargo industry.

Diamond Award- Air 
Cargo Carrier- Air 
Cargo Excellence 
Awards

Earlier this year, 
Emirates SkyCargo 
was declared the 
winner of the Air Cargo 
Excellence Awards 
organised by Air Cargo 
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World. The carrier was 
given the Diamond 
Award in the 1 million 
tonnes or more 
category. The awards 
were determined 
based on the ranking 
provided by more 
than 1,700 market 
participants in the air 
cargo industry and are 
based on a composite 
score of Customer 
Service, Performance 
and Value. The award 
highlights the success 
of the customer-
focused approach 
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undertaken by Emirates 
SkyCargo in the 
development of its 
specialised air transport 
products and offerings.

Best International 
Cargo Airline- 
Pinnacle Awards

For the fourth 
consecutive year, 
Emirates SkyCargo won 
the Best International 
Cargo Airline award 
organised by Bangalore 
International Airport 
Ltd (BIAL). Over the 
last year Emirates 
transported over 
22,000 tons of cargo 
from Bangalore to 
destinations across 

the world and top 
commodities flown 
include garments, 
engineering goods, 
temperature-sensitive 
pharmaceuticals, 
perishables and fresh 
produce. With three 
flights a day to the city 
on Emirates’ Boeing 
777-300ER aircraft 
offering a belly hold 
cargo capacity of up 
to 20 tons per flight, 
Emirates is an important 
contributor to the growth 
story of Bangalore 
International Airport 
and local businesses. 
Emirates SkyCargo 
offers its unmatched 
global air cargo 
transportation solutions 

to Indian businesses 
through its local 
network which covers 
Ahmedabad, Chennai, 
Delhi, Hyderabad, Kochi, 
Kolkata, Mumbai and 
Thiruvananthapuram in 
addition to Bangalore.

Quality Awards Italy 
2019

Emirates Skycargo also 
won two accolades 
at the “Quality Award 
Italy 2019”, organised 
by the IATA Airfreight 
Forwarders Association 
Italy (ANAMA). The 
Quality Award Italy 
recognizes the best 
performing organisations 
in the air cargo industry 

TRANSPORT &
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Sustainability

Dubai Festival City Mall will install solar panels with 
the aim to support the UAE’s long-term national 

initiative to build a green economy. The latest 
generation Panasonic PV panels will be installed 
on the roofs of both IKEA and Carrefour, which will 
each produce up to 6.4 GWh of clean energy per 
year, contributing to 30% of the power used by both 
companies.

“We are a conscious company and are always 
looking for sustainable solutions for our customers 
and retailers. We are proud to be the first to take 
up this initiative led by Al-Futtaim, as it not only 
supports our vision to becoming a greener mall, but 
also provides an effective cost saving solution for our 
partners,” says Steven Cleaver – director, shopping 
centres UAE, Al-Futtaim Group Real Estate.
The solar panel initiative will also be integrated 
into Al-Futtaim’s new lifestyle shopping destination 
in Jebel Ali, Festival Plaza which is set to open in 

Dubai Festival City Mall 
supports UAE’s green goals

SUSTAINABILITY

in Italy. The air 
cargo carrier was 
named Best Carrier 
in two categories: 
‘Flown as Booked’ 
and ‘Customer 
Satisfaction’.
 
Emirates SkyCargo 
is the world’s largest 
international cargo 
airline connecting 
cargo customers 
to over 155 cities 
across six continents. 
Emirates SkyCargo 
offers cargo capacity 
on its fleet of 269 
aircraft including 12 
freighters- 11 Boeing 
777-Fs and one 
B747F. The air cargo 
carrier operates two 
state of the art cargo 
terminals at its hub 
in Dubai and has 
developed specialised 
air transportation 
products for specific 
industry verticals.
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Q4 2019. It is part 
of Al-Futtaim’s CSR 
programme to utilise 
sustainable and 
renewable energy 
where possible.

This latest initiative 
comes shortly after 
Dubai Festival City 
Mall announced its 
new electric charging 
outlets to power zero-
emission electric Tesla 
cars. The mall has 
also recently switched 
to LED lighting across 
all its signage within 
the property, improving 
its energy efficiency.

Chalhoub Group installs 
solar panels

Middle Eastern luxury retailer, Chalhoub 
Group has completed the installation of over 

6,200 solar panels at both its head office and 
main warehouse in Jebel Ali Free Zone in the 
UAE. The solar panels installation is set to cut 
1,750 tons of carbon dioxide emissions per year 
and the system size is 2,142 kWp.

Chalhoub Group partnered with Enviromena – 
one of the leading providers of transformative 
energy solutions in the Middle East and Africa – 
to supply solar power to its offices. The company 
provided full scope of services using only Tier-1 
components and the highest quality standard.
“Protecting the environment is a key pillar of 
our sustainability strategy; we are committed to 
reduce our carbon footprint across our operations 
and involve our people in our environmental 
programmes. We are measuring, monitoring and 
controlling our natural resources consumption to 
progress towards our 2020 commitments. Shifting 
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to renewable energy 
offers us an opportunity 
to further decrease 
our environmental 
impact and build 
the way to a more 
sustainable future,” 
said Florence Bulte, 
head of sustainable 
engagement at 
Chalhoub Group.

“At Chalhoub Group, we 
are constantly seeking 
methods to improve 
our operations and to 
minimize the negative 
environmental impact of 
structures and buildings 
by developing spaces 
efficiently, moderation 
in the use of materials, 
reducing waste over the 
lifecycle of a building, 
and controlling usage 
of energy and water,” 
added Gilbert Boustany, 
general manager – 3D 
design decoration and 
display at Chalhoub 
Group.

By 2020, Chalhoub 
Group’s target is to 
install this technology 
in other locations in the 
UAE and the region 
as part of its mission 
to manage natural 

resources wisely and transition to renewable 
energy.

“As a member of the United Nations Global 
Compact, we are committed to ensure that the 
four sustainability pillars – People, Partners, 
Planet and Impact – are embedded into the 
core of our business as they provide a robust 
framework for strong performance and give a 
clear vision for the future. We continue to take 
actions to reduce our ecological footprint and 
installing solar panels is in line with our mission 
to shift to renewable energy and enhance 
our overall environmental impact,” concluded 
Chalhoub Group CEO, Patrick Chalhoub.

SUSTAINABILITY

Research

Pricing drives purchase of 
sustainable fashion in the 
UAE

A vast majority of UAE residents think 
sustainable manufacturing processes 

are important when buying fashion products, 
but price is the major motivation, indicates a 
YouGov survey.

The sustainable fashion movement – which 
thinks it is important to gear the fashion industry 
towards being more ecological and socially 
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just – has gained huge 
significance in recent 
years. YouGov survey 
shows that three-
quarters (75%) consider 
sustainability when 
buying fashion items 
but it is far behind other 
factors. Fitting (92%), 
material quality (92%), 
design (90%) and price 
(89%) are all notably 
more important when 
deciding what to buy.

YouGov’s survey shows 
that while it is less of 
a motivating factor 

when making a fashion 
purchase, three in four 
(75%) UAE residents 
are interested in buying 
sustainable fashion 
items. However, once 
again, price (54%) is the 
key driver in what would 
motivate someone 
to buy sustainable 
items, followed by the 
availability of better 
styles (52%).

When it comes to 
factors that could drive 
purchase of sustainable 
fashion items, in five 

of seven areas women 
were more likely than 
men to be motivated to 
make these purchases. 
While the top motivators 
for men are competitive 
prices (54%) and better 
designs (48%), in both 
cases women are 
more likely than men 
to be encouraged by 
these factors to make 
a purchase (55% and 
59%, respectively).

YouGov’s survey 
suggests that people 
may be more likely to 

RESEARCH
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buy sustainable fashion products if 
labels pushed their messaging a bit 
harder. Just under half say they would 
buy sustainable fashion if the brand 
shared information on the benefits 
and impact of sustainability (47%) or 
set out their sustainability credentials 
more clearly on their labels (46%). 
Furthermore, a third (34%) would 
purchase if brands promoted 
sustainability in their communications.
These motivations work differently 
across the genders. While women 
are more likely than men to embrace 
sustainable fashion after learning 
about its benefits (51% vs 45%) and 
about the manufacturing process 
(53% vs 42%), men are more likely 
than women to respond to brand 
communication around sustainability 
(36% men vs 30% women).

Consumers’ price sensitivity is again 
evident with nearing two in five people 
(38%) saying they would be more 
likely to buy from sustainable fashion 
brands if they collected reward points 
for purchases, with women being 
more likely than men to think so (45 
vs 35%).

Just above a fifth (22%) would 
consider sustainable fashion if it was 
endorsed by a celebrity or influencer 
and ends up becoming a fashion 
trend.

RESEARCH

Food and Beverage 
imternet sales in the 
UAE grow at a CAGR 
of 21% in the 2015-
2018 period

• New analysis from Dubai 
Chamber underlines 
competitiveness of F&B 
e-commerce sector and the 
promising opportunities it 
provides.

• Estimates for online food 
retailing was worth AED 360 
million in 2018, compared to 
AED 205 million in 2015.

• The growth in online 
purchases has resulted in 
larger volumes of accurate 
data, making it easier to 
understand preferences of 
customers on websites and 
smartphone applications.

Internet Food and Beverage 
sales in the UAE have grown at 

a compound annual growth rate 
(CAGR) of 21% between 2015 and 
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2018, according to a 
new analysis issued 
by Dubai Chamber 
of Commerce and 
Industry.

The analysis, 
based on data 
from Euromonitor 
International, a 
strategic market 
research organisation, 
and Nielsen, a 
global measurement 
and data analytics 
company, points 
out that online food 
retailing was estimated 
to be valued at around 
AED 360 million in 
2018 compared to 
AED 205 million in 
2015, according to 
the E-commerce 
in the UAE Food 
Retail Market 
report, Euromonitor 
International 2019. 

The report breaks 
down e-commerce 
sales in the UAE 
into three key 
categories, with each 
one having shown 
steady and consistent 
levels of growth 
since 2015. The 
first is e-commerce 

companies that 
conduct their retailing 
business almost 
entirely online, 
while the second 
is traditional Mass 
Grocery Retailers 
(MGRs) and the third 
is delivery companies 
whose business 
model is to transport 
a product from an 
existing store or 
restaurant to buyers’ 
homes. 

Using statistics from 
the Nielsen Connected 
Commerce Report 
2018 and the Nielsen 
Connected Commerce 
Global Survey 2018, 

Dubai Chamber’s 
analysis reveals that 
from 2017 to 2018, the 
percentage of people 
using online channels 
to order delivery meals 
around the world 
increased from 31% to 
33%, the percentage 
of people ordering 
fresh groceries to their 
homes increased from 
24% to 26% and the 
percentage of people 
ordering packaged 
groceries increased 
from around 27% to 
30%. 

These trends, which 
apply to the UAE, point 
to a potential array 
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of opportunities for 
new businesses in 
the UAE, based on 
three main factors: the 
entry of MGRs in the 
online food delivery 
market, restaurants 
having increased their 
capacity to deliver 
products, and the 
proliferation of mobile 
phone applications 
making it easier for 
customers to order 
food.

The increasing use 
of online retail sales 
channels has led 
to opportunities for 
businesses to use 
data analytics to 
understand and target 
customers using 
their websites and 
mobile phone apps. 
These opportunities 
include aiming deals 
and discounts at 
customers who are 
positively influenced 
by such promotions, 
efficient targeting of 
advertisements to 
customers at certain 
times and on certain 
digital channels, and 
finding out which 
customers are not 

RESEARCH

purchasing anymore and then reaching out to them 
to retain their business.

The entry of MGRs to the online food delivery 
market in the UAE sheds light on the massive 
potential for growth in the sector, spurring 
restaurants to quickly expand their meal delivery 
capabilities. The increasing use of smartphone apps 
have therefore made it much easier for customers to 
order meals.

The analysis concludes by noting that the increase 
in e-commerce sales is one of the most important 
developments currently impacting the global food 
market. The trend of online food and grocery 
ordering increasing in regions across Asia and 
Africa, it says, could present UAE e-commerce 
businesses with potential opportunities to expand to 
countries in these regions, providing e-commerce, 
delivery and logistic solutions that could generate 
profits from this important food retailing direction.
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Acceptance of digital 
payments benefits 
small retailers in the 
UAE: Visa

Global payments technology 
company, Visa has revealed the 

results of an independent merchant 
study examining perceptions of 
small UAE retailers on the use and 
impact of digital payments (card and 
mobile) on their business. The survey 
targeted two groups of retailers – 
those who accept digital payments 
and those who only accept cash 
payments.

The survey reveals that among 
small retailers currently accepting 
digital payment methods, 56% 
of them have a contactless POS 
(point of sale) machine and 77% of 
them are inclined to invest in new 
payment technologies in the near 
future. Seventy percent (70%) of the 
retailers were satisfied with digital 
payments driven by two top factors 
– they prevent fraudulent purchases 
and offer an easy and convenient 
way for consumers to pay.

According to the retailers surveyed, 
digital payments help mitigate 
challenges related to accepting 
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only cash payments. 
These cash-associated 
challenges include 
possibility of theft 
from employees; 
higher risk of error; 
and more complex 
accounting process. 
Eighty-three percent 
(83%) of the retailers 
who accept digital 
payments are likely to 
recommend them to 
other businesses that 
currently only accept 
payments in cash.

When discussing the 
impact digital payments 
have had on their 
business, 63% of the 
retailers claimed that 
the traffic in their store 
increased and 68% 
claimed their revenue 
improved since they 
started accepting 
digital payments. The 
overall perception 
of these retailers is 
that digital payments 
are convenient for 
customers and speed 
up payment processing 
and transactions.

“Acceptance of digital 
payments clearly 
benefits small retailers 

as evident by the 
survey findings. Not 
only are they more 
secure, quicker and 
more convenient 
than cash, digital 
payments provide a 
data trail – something 
cash doesn’t do – that 
can help merchants 
better communicate 
and target offers to 
customers and offer 
loyalty programs, 
and enhance overall 
customer experience, 
to name a few, 
which help improve 
profitability,” said 
Marcello Baricordi, 
Visa’s general 
manager for MENA. 
“Considering the 
UAE’s demographics, 
a high proportion of 
consumers are digitally 
savvy and hence 
they increasingly 
expect frictionless 
and secure payment 
experiences, which 
is also something 
only digital payments 
can offer. And for 
a retail business 
understanding 
customer experience 
is everything and the 
edge they need to be 
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more competitive to 
generate business.”
Among small retailers 
who accept only cash 
payments, 50% of them 
intend to invest in new 
payment technologies. 
Among cash-only 
retailers, 46% have 
admitted to losing a 
transaction because of 
customers not carrying 
cash at the time of 
purchase. Around 50% 
anticipate that the traffic 
is likely to increase in 
their store and 46% 
expect their revenue 
to increase once they 
start accepting digital 
payments.
“In light of the UAE’s 
goal to become a 
cashless society by 
2020, we want to 
encourage and support 
small retailers in every 
possible way in their 
migration from cash to 
digital payments and 
enable them to deliver 
the best outcomes 
for their customers 
and guarantee 
continued growth of 
their business,” added 
Baricordi.
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Innovation
Dubai Chamber 
partners with ICC 
and Perlin to boost 
adoption of blockchain 
trade solutions

• Dubai Chamber becomes 
the world’s first chamber of 
commerce to offer innovative 
blockchain solutions developed 
by the Center of Future Trade 
to its members and regional 
partners

• Cutting-edge technology 
offers many benefits to 
businesses, including improved 
trade processes, reduced risk 
and better traceability of supply 
chains

• Blockchain solutions support 
Dubai Chamber’s Digital Silk 
Road platform, a Dubai 10X 
initiative putting the emirate at 
the forefront of trade innovation

The Dubai Chamber of 
Commerce and Industry 

has signed a memorandum 
of understanding (MoU) with 
the International Chamber of 
Commerce (ICC) and Perlin, making 
it the first chamber of commerce 
in the world to offer innovative 
blockchain solutions developed by 
ICC and Perlin’s Centre of Future 
Trade (CoFT) to its members and 
regional partners.

Under the terms of the MoU, Dubai 
Chamber has exclusive rights to 
provide CoFT blockchain trade 
solutions to businesses in the 
Middle East and Africa region. 
The solutions offer many benefits 
and competitive advantages to 
companies – including improved 
trade processes, reduced risks, 
better traceability of supply chains 
and enhanced competitiveness.

The cutting-edge solutions will 
support Dubai Chamber’s Digital 
Silk Road platform, a Dubai 10X 
initiative that puts the emirate at 
the forefront of trade innovation 
as it joins a handful of cities such 
as Singapore, Hong Kong and 
Rotterdam which are leveraging 
blockchain technology to advance 
trade systems.

Commenting on the agreement, 
Hamad Buamim, president & CEO 
of Dubai Chamber of Commerce 
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and Industry and 
chairman of the ICC 
– World Chambers 
Federation (WCF) 
described the 
partnership as a 
major step forward 
in removing trade 
barriers, improving 
supply chain efficiency 
and boosting the 
participation of 
MSMEs in global 
trade, adding that 
these objectives 
remain top priorities 
for the WCF. “Dubai 
Chamber is proud to 
be the first chamber 
in the world to adopt 
and offer state-of-
the-art blockchain 
solutions that simplify 
trade, improve ease 
of doing business and 
enhance economic 
competitiveness. This 
technology introduces 
plenty of far-reaching 
benefits for our 
members and regional 
partners, while it also 
has the potential to 
revolutionise the global 
trade landscape.”

“ICC is committed 
to helping business 
chambers and 

enterprises all over the 
world to access best-
in-class technology in 
an ever-changing and 
dynamic landscape for 
global trade. With the 
highly respected Dubai 
Chamber helping to 
grow awareness for the 
pioneering technology 
developed by our 
Centre of Future Trade, 
we expect substantial 
industry adoption 
in their regions of 
influence,” adds John 
WH Denton, secretary-

general of ICC.

“Working with ICC, 
Singapore Government 
and extremely active 
business organisations 
like the Dubai 
Chamber, Perlin 
will help enterprises 
integrate world-leading 
blockchain technology 
into their operations. 
This includes helping 
enterprises of all sizes 
– from multinationals 
to micro-, small- 
and medium-sized 

INNOVATION
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businesses across 
all industries – to 
better participate in 
the global economy,” 
states Dorjee Sun, 
CEO of Perlin.

Plug and Play 
collaboration 
expands SIG’S 
leading role 
as Innovation 
Pioneer

As a leading 
systems and 

solutions provider 
for aseptic carton 
packaging, SIG is 
collaborating with one 
of the world’s largest 
start-up accelerators, 
Plug and Play, to 
connect with visionary 
entrepreneurs in the 
food and beverage 
industry.

The partnership with 
Plug and Play will 
ensure a structured 
and focused approach 
to scout and select 
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upcoming start-ups 
that support SIG’s 
future business 
strategies. Start-ups 
are increasingly driving 
industry innovation 
and value creation, 
and SIG is keen to 
identify and engage 
with them early to 
foster successful 
partnerships.

The collaboration with 
Silicon Valley-based 
Plug and Play will 
enable SIG to explore 
new and exciting 
opportunities, as it 
connects with Plug 
and Play’s ecosystem 
across industry-
specific accelerator 
programs.

Internally, SIG has 
also been motivating 
its employees to 
come forward with 
innovations. In 2018 
the company set up 
a Venture Capital 
Board to offer staff the 
opportunity to promote 
their entrepreneurial 
ideas independently.

Saeed Amidi, CEO 
& Founder at Plug 
and Play: “As the 
leading innovation 
platform connecting 
the best start-ups and 
entrepreneurs to large 
corporations, our latest 
cooperation with SIG 
continues to open 
up true innovation 
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opportunities to 
everyone globally. 
The portal is now 
open to drive 
exciting future 
food and beverage 
developments and 
successful business 
partnerships.”

Markus Boehm, 
CMO at SIG: “To 
keep one step 
ahead we must 
continually innovate 
in this fast-paced 
and rapidly changing 
world, delivering 
differentiated 
products to 
consumers. To 
achieve this, we 
strongly believe 
in fostering 
entrepreneurial 
culture and look 
forward to working 
closely with forward 
thinking start-up 
companies to identify 
tomorrow’s trends, 
while paving the 
path to the future. 
Working together, 
we can learn from 
each other gaining 
a fresh perspective, 

while empowering start-ups to take advantage 
of SIG’s global expertise in the food and 
beverage industry. Our collaboration with Plug 
and Play will open up opportunities for dynamic 
partnerships and we can’t wait to see what the 
future holds.”

SIG’s corporate culture is characterized by 
cooperation with global partners to bring 
consumer-centric new food and beverage 
innovations to market. As part of its Value 
Proposition, SIG aims to drive Product Innovation 
and Differentiation in the food and beverage 
industry.

INNOVATION

Automation
HCT and Dell Technologies 
Partner to Develop Blockchain-
based Procurement System

The Higher Colleges of Technology (HCT) has 
signed a Memorandum of Understanding 

(MoU) with Dell Technologies to obtain state-of-
the-art technical support for the development of 
smart blockchain-based solutions in the interest 
of the government of the UAE. The MoU also 
aims at empowering Dell Technologies to develop 
blockchain-based tools to help Emirati staff 
contribute to the federal government’s Digital 
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Transformation Plan and to 
continuously optimise technology 
in line with the latest trends.

The MoU was signed by Dr. Addel 
Al Ameri, HCT VP for Strategy and 
Future, and Mohammed Amin, 
Senior Vice President, Middle 
East, Turkey and Africa at Dell 
Technologies, in the presence of 
representatives from both entities.

“HCT have entered a new phase 
in its digital transformation journey, 
in line with the directives of His 
Highness Sheikh Mohammed 
bin Rashid Al Maktoum, Vice 
President and Prime Minister of the 
UAE and Ruler of Dubai, to create 
economic and creative free zones 

that provide young people and 
entrepreneurs with opportunities to 
present, adopt and develop their 
ideas,” said Dr. Al Ameri. “This is a 
reflection of our ability to generate 
innovative ideas and solutions to 
support the country’s business 
and economic sectors and we are 
keen to build effective partnerships 
in advanced technologies with 
leading local and international 
organisations to support new 
trends for the future.”

“Collaboration with Dell 
Technologies aims at leveraging 
technology expertise and research 
in support of HCT projects and 
the free zones in their innovative 
business concepts and solutions 
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based on state-of-the-
art technology across 
all divisions and 
services,” added Dr. Al 
Ameri.

“This partnership 
will help HCT to 
provide expertise and 
knowledge to support 
the establishment 
of an excellence 
centre focused on 
developing blockchain 
solutions for the UAE 
government, which 
aims to invest in this 
advanced technology 
in the development 
of a cutting-edge 
paperless work system 
in the administrative 
departments while 
linking them with 
relevant government 
entities. This 
technology centre can 
also help accelerate 
performance, 
increase efficiency 
at a lower cost and 
enhance information 
security, with a 
focus on actively 
engaging students in 
projects and activities 
based on advanced 
technologies, enabling 
them to invest in their 

projects and develop 
futuristic ideas.”

Mohammed Amin said: 
“Dell Technologies is 
delighted to establish 
this partnership with 
HCT, which is a 
visionary of higher 
education in the 
country. We are 
committed to dedicate 
time and expertise to 
support its endeavors of 
developing technology 
as a platform for the 
future.”

Through cooperation 
with Dell Technologies, 
HCT is seeking to 
obtain a wide range of 
advanced technology 
solutions that will 
primarily support its 
students, customers 
and stakeholders. In 
addition to leveraging 
Dell Technologies’ 
knowledge and 
expertise, HCT plans 
to set up a joint team 
to work on reviewing 
future cooperation 
opportunities to achieve 
the benefits of this 
strategic collaboration.

Dell Technologies will 
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propose solutions 
that will help HCT 
and its stakeholders 
progress in their 
digital transformation 
journey and will 
form a joint team to 
focus on technology 
infrastructure and 
technology solutions 
that meet the current 
and future needs of 
HCT.

SICK 
opens new 
distribution 
center in 
China - Sensor 
producer 
commissions 
hub for Asian 
logistics

SICK has prepared 
its logistical 

processes in Asia 
for further growth: 
The sensor producer 
opened a new 
distribution center in 
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Jiaxing (in the greater 
Shanghai area) on 14 
June 2019, from where 
it will supply customers 
in the Asia-Pacific 
region with sensor 
products and systems 
even more rapidly, 
more efficiently, and 
with a greater needs-
orientation. 
 
The SICK logistics 
hub, with an area of 
6,600 m², is located in 
a duty-free industrial 
zone (Comprehensive 
Bonded Area, CBA) 
in Jiaxing, a Chinese 
city with more than one 
million inhabitants, and 
offers very good traffic 
connections through its 
closeness to Shanghai. 

Following the signing 
of an investment 
agreement in June 
2018, SICK only 
required one year 
to develop the new 
site’s technical 
and organizational 
infrastructure, as well 
as recruit and train 
its workforce. During 
this time, the local 

subsidiary Zhejiang 
SICK Sensor Co., Ltd. 
was founded under 
the leadership of 
Shan Gao, who is also 
responsible for the 
distribution center. The 
investment involved 
amounted to USD 10 
million. 
 
The opening of its 
logistics center is a 
consistent step for 
SICK in its further 
development of the 
Asian market, where 
the company was 
able to achieve sales 
growth of about 13% 
during the 2018 fiscal 
year. By consolidating 
the local stocks of its 
national companies 
in Asia, SICK is 
continuing its global 
strategy of centralizing 
procurement and 
supply processes, 
as has already been 
implemented in 
distribution centers 
in Europe (Buchholz, 
Germany) and North 
America (Savage, 
USA). 
During the official 

opening ceremony, 
Dr. Mats Gökstorp 
(Executive Board 
Member for Sales & 
Service at SICK AG) 
explained that “Asia is 
a lucrative expanding 
market with high sales 
potentials for SICK. 
The new distribution 
center enables 
SICK to maintain 
its comprehensive 
portfolio of products in 
the immediate vicinity 
of Asian customers 
and offer customer-
specific services. In 
future, we will therefore 
be able to meet 
customer requirements 
significantly quicker, 
more flexibly and better 
– ultimately, another 
important prerequisite 
for also enabling 
e-commerce in Asia.”
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Feature: Warehousing 
7 Ways To Reduce Your Warehouse Costs 
Written by Michael Badwi 

Maximising profits in our current unpredictable, unstable 
and highly-competitive economic climate requires a carefully 
planned strategy, executed with deliberate effort. To 
secure any kind of measurable success, it’s imperative that 
warehouse productivity is increased whilst your operational 
costs are cut. 

FEATURE
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As you know, the management of your warehouse 
plays a vital role in your supply chain as it assists with 
the optimisation of your processes, ensuring overall 
inventory profitability. Your inventory holds a lot of cash 
so it’s essential that costs are minimised through proper 
management. It also provides you with a detailed overview 
of supply chain operations.
 
Supply Chain Junction has created 7 Leading (and Lucky!) 
Lessons to put your warehouse on the track to spending 
less and making more, resulting in raising the level of 
quality and customer service.

FEATURE
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1. INVENTORY VISIBILITY

Inventory visibility across your 
entire supply chain provides 
obvious benefits. However, these 
are often overlooked, when as a 
business owner, you are so busy 
with responsibilities in other areas. 
It can prove exceptionally frustrating 
relying on an employees memory 
in locating product, especially when 
that employee is on leave or absent.
 
It’s a fact that in 2019 consumer 
expectations are at an all-time high, 
advancing on a daily basis with 
IoT-enabled devices promoting a 
seamless and speedy experience. 
It’s thus essential that meeting 
consumer expectations begins 
with your ability to have inventory 
visibility at any given time.
 
A recent study revealed that two-
thirds of companies consider 
their fulfillment process as below 
average. Plus, when you lack a 
clear sense of the inventory on 
hand it’s far too easy to order too 
little or too much stock. Not only 
will this create fulfilment issues but, 
depending on the nature of your 
business, lead to potential losses 
due to expiration.
 
There are numerous benefits to 
improving your inventory visibility 
along your entire supply chain 

which include increased and 
timeous efficiency, accurate 
forecasting, reduced stock levels, 
smart allocation of resources and 
greater supply chain transparency, 
all leading to an increased and 
successful demand fulfillment, and 
lower warehouse costs. 
 
With every business unique in 
nature, ensuring visibility of your 
inventory across your entire supply 
chain requires a careful assessment 
of challenges, demand cycles and 
distribution channels. Following 
this, the sourcing of a solution to 
improve your company’s inventory 
visibility will be far easier and 
most likely include a combination 
of technologies, from the use of 
RFID, barcode scanners and other 
automation technologies.
 Improving your inventory visibility 
will assist with obtaining far more 
accurate data of current stock 
levels, allowing you to make smarter 
decisions across your business.

2. STORAGE OPTIMISATION

Ensuring optimisation of your 
storage capability appears obvious 
on the surface but in reality, this 
is far more complex and an often 
overlooked area. Integral to saving 
time, space and resources whilst 
reducing errors and improving 
flexibility, communication and 

FEATURE
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management, it is a proven fact 
today that successfully optimised 
warehouses are vital for an agile 
supply chain, beating competitors 
on every level, time and time again.
 
Warehouse storage optimisation 
considerations include the physical 
structure, warehouse flow, product 
placement, storage and retrieval 
methods. The latter are all important 
considerations to ensure a cost-
effective storage optimisation 
plan, streamlining your warehouse 
inventory management to achieve 
increased efficiencies leading to 
reduced costs. To successfully 
optimise your warehouse storage 
for maximum efficiency it’s vital to 
employ the services of a partner 

who uses world-class layout and 
design principles. Further, if the 
suggested layout plan is to be 
successful, it’s vital that the data 
generated by your warehouse has 
been carefully analysed and included. 
The design flow of inventory, material 
handling equipment and people 
suited to the product and its volume 
moving through your warehouse are 
all important considerations. The 
more appropriate the warehouse 
layout is to these, the smoother your 
process will be. Another tip to employ 
is that of flexibility, be prepared to 
adjust your plan should the need 
arise as orders ebb and flow due to 
changing consumer trends.
 
It stands to reason that a fully 

2. STORAGE OPTIMISATION

FEATURE



54 JULY 2019

optimised warehouse will improve 
traffic flow, reduce loss of stock and 
boost productivity, all resulting in 
overall improved efficiency, which 
means nothing but great news for 
your business, driving profit and 
delighting customers, every time.
 
Interested in more on warehouse 
storage optimisation? Read our in-
depth article here and share your 
view. We’d love to hear from you. 

3. THEFT IDENTIFICATION & 
PREVENTION

Theft, leading to inventory 
shrinkage, is a growing and 
widespread issue. Not only is 
theft a challenge to prevent, 
the magnitude of goods moving 
through your system is tempting 
for workers as it can be tricky to 
identify whether missing stock is 
due to theft or simply misplaced 
inventory.
 
No doubt you are well aware of 
some of the red flags signalling 
warehouse theft. They include 
stock levels which don’t match 
your sales records, staff rumours 
about theft and dips in sales when 
specific staff members are on duty, 
in addition to missing or unusual 
invoices and stock being constantly 
discovered in the wrong place, 
such as close to exit or loading 
bays.

 The reasons for theft vary greatly, 
from employees battling with 
their personal financial situations, 
a sense of entitlement to pure 
opportunity.
 
Unfortunately there’s no single 
solution for warehouse theft but 
the good news is that there are a 
number of proactive and protective 
steps you can take to protect 
your business against profit loss. 
By ensuring that your business 
follows stringent processes, has 
strong security systems and hiring 
criteria, you’ll guard yourself far 
better against potential loss. Plus, 
by ensuring that you have an 
excellent warehouse management 
system driven by leading software, 
you’ll limit opportunity and identify 
weak points faster and with more 
accuracy.
 
There are additional proactive steps 
we, at SCJ recommend, such as 
including more regular stock takes 
as the more accurate your inventory 
data is, the quicker you’ll discover 
the theft. Further, consider ensuring 
that there is strong awareness 
and education with regards your 
company’s policy on theft and that 
there is consistent visibility of your 
managerial team.

4. CROSS DOCKING

One super-smart way to reduce 

FEATURE
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warehouse costs is to utilise 
cross docking. Quite simply, this 
is the transfer of product from the 
supplier directly to the customer, 
thereby removing the middleman 
and reducing costs across several 
points. Saving time and money 
on product management, storage, 
delivery and labour, cross docking 
expediates shipments to customers, 
thereby fulfilling the on-demand 
desire and trend.
 
There are differing forms of cross 
docking, all of which depend on 
the type of product being shipped 
with some products better suited 
to cross docking than others. The 

different forms include flow through, 
ship to mark for, pure cross dock and 
merge in transit which can be coupled 
with multiple warehouse processes 
such as put to store, opportunistic 
substitution and allocation.
 
Products suitable for cross docking 
include those that are perishable and 
require immediate shipment, high-
quality goods that do not need quality 
inspection upon receipt and pre-
tagged, pre-ticketed (RFID, barcodes) 
ready-for-sale items. Further suitable 
products are staple retail products 
which have a constant or low-
demand variance and pre-picked, 
pre-packaged customer orders from 

FEATURE
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another warehouse or production 
plant.
Cross docking solutions also come 
with associated risks which all 
businesses should consider before 
implementing them into standard 
operating procedures. Due to the 
fact that products aren’t put away in 
your company’s preferred manner 
there may be an increased loss of 
inventory control. Thus, to implement 
cross docking effectively, robust 
inventory control processes and 
practices should be implemented and 
staff trained appropriately.
 The concept of cross docking can 
provide solid solutions and benefits 
to ensuring a successfully optimised 
supply chain however, it’s vital to 

remember that the main aim of cross 
docking is to ship out the inventory 
without having to make any changes 
to how it was received. This is often 
a pressure point for warehouse 
management as a seamless solution 
is required, one that matches the 
inventory received to the open orders. 
This is where the implementation of 
a first-class warehouse management 
system becomes essential.

5. EFFECTIVE SLOTTING

Part science, part creativity, slotting 
optimisation is a must-have for 
boosting productivity and profitability 
in your warehouse. Critical to 
warehouse performance, it’s a key 

5. EFFECTIVE SLOTTING
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differentiator between you and your 
competitors and thus essential 
you get it right. Ensuring the right 
product is in the right place at the 
right time is what you are aiming 
for, improving your picking speed 
and order processing. The result? 
A convenient, efficient experience 
that will delight customers. 

So, what exactly is slotting 
optimisation and how does it 
improve efficiency across your 
warehouse? Working together 
with warehouse layout and design, 
determining the optimum locations 
for your inventory based on 
picking trends, MHE constraints 
and warehouse layout, slotting 
optimisation will improve order 
accuracy, worker safety and overall 
productivity.
 
The first place you should focus 
on when attempting to cut costs 
in your warehouse is locating 
and creating your ‘golden zone.’ 
Literally a ‘golden opportunity,’ 
this is the most accessible location 
in your warehouse and where 
your fast-moving items should 
be, whilst the larger, heavier and 
slower moving inventory should be 
positioned towards the back. This 
will also assist staff pick faster and 
with more accuracy and with order 
picking accounting for up to 50% 
of your total warehouse operating 
costs it makes sense that slotting 

optimisation will assist with lowering 
your overall costs.
 Additional benefits to slotting 
optimisation in your warehouse 
include the elimination of bottle-
necking, superior inventory control, 
safety and replenishment ability, 
decreased handling costs and 
lead times and accurate demand 
planning. All of the benefits add to a 
positive customer experience, which 
is exactly where the focus should 
be. Happy customers translate into 
positive profit!

6. OPTIMISED PICKING 
PROCESS

You’ve got the golden zone sorted, 
so what’s next? Consider a small 
tweak to your picking process and 
see the big changes it can bring. 
Optimising your picking process 
is not purely about speed, it’s also 
about accuracy.
 
As an example, consider your trip to 
do the monthly grocery shop. Eager 
to be out of the busy supermarket as 
soon as possible, it’s also important 
you tick off that list to avoid that post-
shop frustration once home when you 
realise those few essentials that you 
totally forgot.
 
So, what can we learn from this? Our 
top tips include:
• Prioritise urgent and VIP orders first
• Don’t mix your SKUs

FEATURE
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• Keep SKUs that are often selected 
togther, close together
• Arrange items in batches or clusters 
(to enable more than one collection 
at a time)
• Avoid vertical picking wherever 
possible
• Keep your fastest stock in the 
golden zone, horizontally. Slower 
stock vertically
• Ensure all of your stock is clearly 
labelled
• Store inventory in the most 
appropriate storage facility; whether 
that be a bin or a pallet

Again, here we raise the importance 
of using data to garner important 
trends and insights into your 

warehouse. These will allow you to 
streamline your processes, increase 
productivity and decrease costs – all 
of the ‘great’ that you’re looking for. 
A solid Warehouse Management 
System will do all of the heavy lifting 
for you, with very little effort, ensuring 
you increase overall efficiency and 
gain the competitive advantage.

7. THE RIGHT TECHNOLOGY

There are a number of technology 
solutions available today that can 
improve all functions across your 
supply chain. Modern distribution 
techniques are used across the 
globe, all thanks to innovative 
technology development. Warehouse 

FEATURE
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management systems (WMS) help 
in finding solutions for many of the 
major challenges that businesses 
grapple with today, from inadequate 
inventory management all the way 
through to poor customer service.

Managing your entire supply 
chain process, a WMS is an 
excellent way to provide effective 
solutions to balance your business 
challenges. Your WMS has the 
ability to automate and optimise all 
processes within your supply chain, 
leading to up to 99% inventory 
accuracy. 
 
Alerting you to vital stock 
concerns or highlighting new 
trends, implementing the right 
WMS technology will ensure you 
constantly have critical information 
at your fingertips, saving you time 
and allowing you to make important 
decisions immediately.
 
Have you considered the installation 
of RFID portals at strategic points 
throughout your warehouse? 
This facilitates finding misplaced 
inventory much faster thus saving 
on the costs of labour. Or the 
advantages of a voice-directed 
picking system, which uses speech 
recognition to communicate with 
your WMS. Further streamlining 
warehouse processes, put-to-light 
and pick-to-light systems allow for 
speedy and paperless picking.
 

A WMS can offer your business 
significant benefits across your 
entire supply chain, ensuring you 
reach your business objectives. 
Interested in learning more about 
how you can save on warehouse 
costs?  We’d love to hear from you 
and provide you with all of the detail 
you need to succeed.

FEATURE
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Technology
Digital Transformation 
Drives Iraq’s Vision 2030 and 
8 Percent GDP Growth to 
2020, Says Communications 
Ministry in Iraq

• Undersecretary for Administrative and 
Financial Affairs “Achieving Iraq Vision 
2030’s Nationwide Transformation 
Requires a Government with Real-Time 
Insights Across Every Ministry and Level 
of Government”

• EU-Iraq Bilateral Trade Ranks at 
16.6 Billion Euros, Especially in Digital 
Innovations

• Global Technology Company SAP 
Launches Iraq Investment Plan and 
Baghdad Office,

• At SAP NOW Iraq Shows Best 
Practices in Digitizing Government, Oil 
and Gas, Banking, and Youth Training 
and Empowerment with Digital Skills for 
Today Initiative

TECHNOLOGY

Nationwide digital 
transformation 

is driving Iraq Vision 
2030’s diversified 
economic growth 
and job creation, 
and GDP growth to 8 
percent in 2020, the 
undersecretary for 
Administrative and 
Financial Affairs  at 
the Iraqi Ministry of 
Communications, the 
German Ambassador 
to Iraq, and global 
technology company 
SAP announced today 
at a major event on 
the future of Iraq’s 
digitization.

As the Iraqi 
government 
advances Vision 
2030 and invests in 
reconstruction, Iraq’s 
real GDP growth is 
set to nearly triple to 
8.1 percent in 2020, 
especially thanks to an 
increase in diversified 
economic growth, 
according to a recent 
report by the World 
Bank.

“Achieving Iraq Vision 
2030’s nationwide 
transformation goals 
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Dr. Karim Mezel Shebbi, Undersecretary for Administrative and Financial Affairs at the Iraqi 
Ministry of Communications, delivering a keynote at the SAP NOW Iraq Event

requires a government with real-time 
insights across every ministry and 
level of government,” said Dr. Karim 
Mezel Shebbi, Undersecretary 
for Administrative and Financial 
Affairs at the Iraqi Ministry of 
Communications “Public-private 
partnerships, such as with SAP, can 
provide digital government services 
that can make Iraq’s government 
more responsive and predictive 
to citizens’ needs, and foster new 
levels of diversified economic growth 
and youth job creation.”

Showing the strong trade 
opportunities, the European Union is 
Iraq’s second-biggest trade partner. 
Bilateral trade ranked at 16.6 billion 
Euros in 2017, according to a recent 

report by the European Commission.

“Germany-headquartered companies 
have long been strong trading 
partners, and with Iraq’s economy 
growing,” said His Excellency 
Cyril Nunn, Ambassador of the 
Federal Republic of Germany to 
Iraq. “SAP’s new investment and 
office are a major landmark for 
Germany-headquartered companies 
to exchange knowledge and best 
practices to support Vision 2030 
nationwide transformation and 
reconstruction.”

Supporting Iraq’s nationwide digital 
transformation, SAP announced 
a long-term Iraq investment 
plan and its first-ever in-country 
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office in Baghdad. As part of these 
investments, SAP will exchange 
global best practices in supporting the 
digitization of the public and private 
sectors, especially government and 
public sector, oil and gas, and banking 
and finance, and fostering youth job 
creation and development.

Across the three key sectors of 
government and public sector, oil 
and gas, and banking and finance, 
SAP’s Future Cities program supports 
Smart Cities and smart governments, 
counts more than 3,300 oil and gas 
customers and more than 14,100 
banking customers with 140 million 
bank accounts worldwide.

“Iraq’s government and public sector, 
oil and gas, and banking and finance 

sectors present strong opportunities 
to drive Iraq’s diversified economic 
growth,” said Hassan Saleh, 
Managing Director, SAP Iraq. “Our 
investment plan and new Baghdad 
office are major milestones for SAP 
in Iraq, especially in supporting key 
industry verticals and fostering job 
creation.”

During SAP NOW Iraq, SAP’s 
ecosystem of technology experts, 
customers, and channel and 
educational partners demonstrated 
how cloud-based technology can 
help organizations to become 
more efficient, more responsive 
and predictive, and ultimately more 
competitive.

Keynotes covered best practices 

Hassan Saleh, Managing Director, SAP Iraq, delivers keynote at the SAP NOW Iraq Event

TECHNOLOGY
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Dr. Hassan Alkhatib, Advisor to the Iraq Ministry of Communications (left) and Hassan 
Saleh, Managing Director, SAP Iraq

in digital transformation roadmaps, 
industry-tailored sessions on 
government and public sector, oil 
and gas, and digital banking, and the 
SAP HANA in-memory platform, the 
SAP S/4HANA real-time business 
suite, and the Qualtrics customer 
experience platform.

“SAP NOW Iraq’s strong turnout is 
a landmark moment for SAP in the 
country, as we demonstrated how the 
intelligent use of data, technology, 
and digital tools can fuel Iraq’s next 
generation of Intelligent Enterprises,” 
added Saleh. “Iraq’s government can 
become more effective, oil and gas 
can become provide more sustainable 
energy; and digital banks can 
transform customer experiences.”
Supporting youth development, SAP’s 

Digital Skills for Today initiative has 
seen strong success in Iraq and the 
Middle East in empowering youth, 
refugees, and minority populations 
around conflict zones with technology 
job-relevant training and employment 
opportunities. In Iraq, SAP, INJAZ, 
and RiTS have trained more than 
1,081 youth and more than 120 of the 
participants have completed intensive 
coding boot camps.

In the coming months, SAP’s 
Training and Development Institute 
and Next-Gen initiative will explore 
opportunities to partner with Iraq’s 
educational institutions to foster the 
workforce of the future.
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Fine Hygienic Holding 
Chooses Oracle Cloud 
to Accelerate Growth

The Middle East and North Africa 
(MENA) region’s leading FMCG 

company, Fine Hygienic Holding 
(FHH), has selected Oracle Cloud 
Applications to enhance operational 
efficiency, drive innovation and deliver 
exceptional employee engagement.

“Fine Hygienic Holding is the 
region’s most recognized and trusted 
producer of hygienic solutions, 
serving customers across 75 different 
countries. Today we are growing at 
a rapid pace, but we remain focused 
on delivering agile, best-in-class 
solutions to our customers”, said 
James Michael Lafferty, CEO of Fine 

Hygienic Holding. “To efficiently 
predict and meet customer 
demands and achieve our 
business objectives, we selected 
Oracle to transform and automate 
our core business processes. 
Oracle Cloud Applications will 
help us achieve our goals by 
driving integration across our 
organization”.

With Oracle Cloud Applications, 
Fine Hygienic Holding will 
transition its core business 
processes to an integrated 
Oracle Cloud ecosystem that 
will include Oracle Enterprise 
Resource Planning (ERP) Cloud, 
Oracle Enterprise Performance 
Management (EPM) Cloud 
and Oracle Human Capital 
Management (HCM) Cloud. 

“Fine Hygienic Holding has 

TECHNOLOGY
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Zebra 
Technologies 
Expands, 
Enhances 
Printing 
Portfolio With 
Premium And 
Value-Class 
Options

Zebra Technologies 
Corporation, 

(NASDAQ: ZBRA), an 
innovator at the edge 
of the enterprise with 
solutions and partners 
that enable businesses 
to gain a performance 

achieved impressive 
success, and now 
the organisation is 
embarking on its next 
growth phase with the 
most comprehensive, 
integrated, and 
scalable suite of cloud 
applications”, said Arun 
Khehar, senior vice 
president, Business 
Applications, Middle 
East, Africa and India. 

TECHNOLOGY

edge, today expanded 
its industry-leading 
printing product 
portfolio with new 
mobile and desktop 
printing solutions 
designed to meet 
varying customer 
needs across multiple 
industries.

Building on the 
success of the 
QLn420 mobile 
printer, Zebra’s new 
ZQ630 is designed 
for high-volume 
label and receipt 
printing applications 
in manufacturing, 
transportation and 
logistics and retail 
environments.  The 
ZQ630 mobile printer 
is also available 
with RFID options 
enabling businesses 
to print and encode 
RFID tags, as well as 
standard labels and 
receipts, at the point of 
application to reduce 
errors. Offering an 
easy-to-read color 
display, backwards 
compatibility with 
QLn420 accessories 
and Zebra’s Print 
DNA suite of 
applications, utilities 

and developer tools, 
the ZQ630 provides 
a superior printing 
experience through 
heightened security, 
better performance 
and simplified remote 
management.

The new, easy-to-use 
ZD200 series four-inch 
value-class desktop 
printer builds on Zebra’s 
legacy of producing 
high-quality, reliable 
printers. The ZD200 
series was designed 
for small- and medium-
sized businesses 
to print a variety of 
tickets, tags, passes, 
labels and receipts 
for transportation 
and logistics, light 
manufacturing, retail 
and healthcare 
applications.  The 
ZD200 series is also 
easy to install, available 
with wired and wireless 
connectivity options and 
ready to print right out 
of the box.

Zebra also enhanced 
the ZT600 industrial 
printer with a new color 
touch screen, providing 
a more intuitive user 
experience with 
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Visa uses AI 
to prevent 
$25-bn in 
fraud

Global payments 
technology 

company, Visa Inc. 
has announced new 
analysis showing Visa 
Advanced Authorization 
(VAA) using artificial 
intelligence (AI) helped 
financial institutions 
prevent an estimated 
$25 billion in annual 
fraud, making the global 
payment ecosystem 
safer for retailers and 
consumers.

VAA is a 
comprehensive risk 
management tool 
that monitors and 
evaluates transaction 
authorisations on the 
Visa global payment 

network, VisaNet, 
in real-time to help 
financial institutions 
promptly identify and 
respond to emerging 
fraud patterns and 
trends.
Visa processed 
more than 127 billion 
transactions between 
merchants and financial 
institutions on VisaNet 
last year and employed 
AI to analyse 100% 
of the transactions 
– each in about one 
millisecond – so 
financial institutions 
can approve legitimate 
purchases while 
quickly identifying and 
preventing fraudulent 
transactions.

“One of the toughest 
challenges in payments 
is separating good 
transactions made by 
account holders from 
bad ones attempted 
by fraudsters without 

adding friction to the 
process,” said Melissa 
McSherry, senior vice 
president and global 
head of Data, Risk 
and Identity Products 
and Solutions, Visa. 
“Visa was the first 
payment network to 
apply neural network-
based AI in 1993 to 
analyse the riskiness 
of transactions in 
real-time, and the 
impact on fraud 
was immediate. By 
striking the right 
balance between 
human expertise and 
technology innovation, 
we continue to evolve 
our capabilities as 
new AI breakthroughs 
expand the realm of 
what’s possible.”

For financial 
institutions, friction in 
the payment process 
can lead to the 
abandonment of a 

payment card. A study 
by Javelin Strategy 
& Research revealed 
more than half of 
cardholders affected 
by false declines (51%) 
used a secondary 
payment card to 
complete the purchase 
at the same merchant, 
which can push a 
competitor’s card to the 
top of wallet. However, 
removing friction cannot 
come at the expense 
of identifying and 
preventing fraud. A 
survey by the National 
Retail Federation and 
Forrester discovered 
that the top payment-
related challenge faced 
by retailers is fraud, 
cited by 55% of those 
surveyed.

TECHNOLOGY

interactive menus, an 
on-screen keyboard 
and embedded help 
animations to reduce 
training time and cost. 
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Landmark Group and HSBC 
execute dual-platform 
blockchain transaction

Middle Eastern retail conglomerate, Landmark 
Group and HSBC bank have completed 

a first-of-its- kind transaction that connected 
two independently-built blockchain platforms, 
proving their interoperability and showing how 
collaborative technologies can further accelerate 
international trade in the future. It also marks 
a major step forward in the Middle East’s retail 
industry adopting blockchain.

The transaction involved a shipment from Bee 
Dee Industries in Hong Kong to Babyshop. A 
Letter of Credit (LC) was issued by HSBC using 
the Voltron platform and Landmark Group’s 
initiated ReChainME platform enabled seamless 
connectivity with its logistics partners at both 
ends of a key trading corridor. This meant that 
all the key participants along the logistical supply 
chain could view documents and track progress 
of the shipment in real-time, thereby reducing 
the overall time to complete the transaction by 
up to 12 days, a 40% reduction. It also helped 
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reduce the need for paper, as retail 
supply chains typically involve large 
numbers of paper documents that 
are screened and updated at multiple 
touch-points.

“We saw the promise of blockchain 
technology and embarked on the 
journey. This is a huge milestone for 
us at Landmark Group. Embracing 
new and emerging technologies 
like blockchain in our physical and 
financial supply chain not only aids in 
improving speed to market efficiency 
but also reflects our commitment to 
driving transformation in the retail 
sector and ultimately creating value 
for our customers. As a leading retail 
organisation in the Middle East, we’re 
proud to have taken the lead in this 
area,” said Rajesh Garg, group chief 
financial officer, Landmark Group.

“We have seen several 
advancements in digitising trade, 
each with their own specialist 
network for secure communication, 
resulting in disparate ‘digital islands’. 
The challenge lies in connecting 
these digital islands to create a 
cohesive network, and this is where 
blockchain comes in. Being able 
to connect two complementary 
blockchain platforms is a significant 
milestone in the development of 
this technology. It also speaks to 
the dynamism and interoperability 
of Voltron,” added Sunil Veetil, 
regional head of trade at HSBC 

Middle East, North Africa and Turkey. 
“In a world where businesses are 
increasingly positioning their supply 
chains across several markets, 
blockchain platforms will undoubtedly 
give them a competitive advantage 
by increasing the velocity of trade 
without compromising on privacy and 
security.”

Voltron is a distributed ledger trade 
finance platform which digitises 
the LC process from application 
through to document presentation. 
HSBC has previously facilitated 
four major LC transactions with 
this technology across its global 
network, but this is the first time 
Voltron has been connected to a 
complementary blockchain platform, 
and the first time Voltron has been 
used to issue a LC between the UAE 
and Hong Kong. ReChainME is a 
permissioned blockchain platform 
initiated by Landmark Group. It 
ensures seamless connection 
amongst key participants involved in 
the transaction, resulting in greater 
transparency and accountability.

TECHNOLOGY
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Ports & Free Zones
DP World and Maspion Group sign preliminary 
agreements in ceremony attended by Indonesia’s 
President and Abu Dhabi’s Crown Prince.

Two preliminary agreements 
between global trade enabler 

DP World and Indonesia’s leading 
conglomerate Maspion Group were 
signed today to create a US$ 1.2 
billion container port and industrial 
logistics park in East Java.
 
The exchange of agreements was 

witnessed by HH Sheikh Mohammed 
bin Zayed Al Nahyan, Crown Prince 
of Abu Dhabi and Deputy Supreme 
Commander of UAE Armed Forces, 
and Joko Widodo, President of 
Indonesia. Also present at the signing 
ceremony were the Indonesian 
Minister of Transportation, Budi 
Karya Sumadi, and Minister of State-

PORTS &
FREEZONE
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Owned Enterprises 
(BUMN) Mrs. Rini 
Soewarno. It is the 
first joint venture of its 
kind in the Indonesian 
transportation sector 
involving a private 
sector partnership 
between an FDI 
partner and a private 
sector Indonesian 
company in Maspion, 
within the context 
of co-operation in 
maritime services 
with the state-owned 
maritime services 
operator Pelindo III.
 
Two term sheet 
agreements* aim to 
create a modern, 
integrated container 
terminal and 
industrial logistics 
park, expected to 
play a vital role as 
a trade gateway 
for Eastern Java. It 
includes cooperation 
in setting up Maspion 
International Container 
Port in Gresik, 
East Java, with an 
investment of USD 1.2 
billion and 3 million 
TEU’s of capacity 
using electric power in 
its operations to help 
cut carbon emissions.

An integrated 360 
hectare industrial 
and logistics park 
could also provide 
a world class 
trade environment 
for Indonesian 
and international 
businesses to help 
drive economic growth 
and job creation.
 
The project is 
expected to break 
ground later this 
year and commercial 
operations are being 
planned for the 
first half of 2022. 
The vision is to 
support East Java’s 
infrastructure as part 
of President Joko 
Widodo’s programme 
to accelerate 
economic growth.
 
Sultan Ahmed Bin 
Sulayem, DP World 
Group Chairman and 
CEO and Chairman of 
Ports, Customs & Free 
Zone Corporation, 
said: “This partnership 
will be a major addition 
to our global portfolio 
and a new step in our 
ongoing expansion. 
It will also enhance 
our continuing 

PORTS &
FREEZONE

commitment to 
Indonesia, one of the 
most important world 
economies.
 
“Our business model 
and vision are aligned 
with President 
Jokowi’s commitment 
to continue his 
infrastructure focus 
and to make sure it 
is interconnected. 
We believe it will 
further consolidate 
the excellent relations 
between the UAE, 
the Indonesian 
government and 
Pelindo 3 and take DP 
World’s presence in 
the country to a new 
level”.
 
DP World ended its 
concession agreement 
with Pelindo 3 at the 
Surabaya Container 
Terminal in April 2019. 
The new agreements 
confirm a long-term 
strategic partnership 
in the economic 
development of the 
country which has 
been growing rapidly 
in recent years. 
Indonesia has the 
fastest rate of growth 
in electronic retail in 
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South East Asia.
 
Dr Alim Markus, President 
Director and CEO of 
Maspion Group commented: 
“This collaboration is a 
major development for the 
two groups, and a new step 
in Maspion Group’s ongoing 
expansion.”

SOHAR Initiates 
Greening Project to 
Enhance Environmental 
Conservation
The agreement will see the planting 
of 600 trees in designated areas 
within the Port and Freezone

In line with its principle of promoting and 
incorporating sustainable initiatives in the 

surrounding community, SOHAR Port and 
Freezone recently entered into a Service 
Level Agreement (SLA) with Sohar University 
and Qualies (the Organization for Quality 
and Innovation Strategies). The collaboration 
will see a tree planting initiative that will 
further the principle of ecological protection 
and management, alongside ensuring all the 
operations of SOHAR are in compliance with 
Oman’s sustainability objectives. 

The signing ceremony took place on July 
17 at the Sohar University, with Suwaid Al 
Shemaisi, Executive Manager of Corporate 
Affairs at SOHAR representing the Port and 
Freezone. After the signing, the attendees 
were taken for a small tour through Sohar 
University’s green house, where the twill be 
nurtured. 

Highlighting the importance of the 
environmental project, Suwaid Al Shemaisi 
said, “At SOHAR, we are always looking 
for ways to implement modern solutions 
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that help maintain 
a healthy, safe and 
secure environment 
for the community and 
nature itself. We are 
extremely proud to 
be working alongside 
Sohar University and 
Qualies on this fruitful 
endeavour, which will 
play a critical role in 
safeguarding the natural 
resources at SOHAR 
and creating a better 
future for generations to 
come.” 
The green house is a 
comprehensive self-
sufficient greenhouse 
facility housed at 
Sohar University. 
The unique project is 
capable of producing 

several varieties of 
plants, and harnesses 
state-of-the-art 
technologies to generate 
its own electricity and 
desalination processes 
through solar power. The 
seeds of native trees 
will be nurtured at the 
greenhouse by utilising 
hydroponic technologies. 
Upon reaching maturity, 
the budding florae 
will be transplanted to 
SOHAR using Groasis 
Waterboxxes, which will 
stimulate plant growth in 
harsh environments. 

“Efficient environmental 
management is integral 
to every business to 
ensure its continuity. 

Together with Qualies’ 
knowledge and expertise 
in planting native 
tree species and the 
resources offered by 
Sohar University, we at 
SOHAR can continue 
making a positive impact 
on the environment. This 
venture will also further 
our journey towards 
becoming a greener port 
and free zone complex,” 
Al Shemaisi added. 

The planting is expected 
to take place by the end 
of the year and will see 
close engagement with 
local schools and the 
community in Suhar. 
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INSIGHT

Economics of world is transforming. Most 
of industry sectors are facing or engaged 
in process of transformation—could be 
mergers, acquisition, re-structuring and 
consolidation.  Here is what generally I 
believe happens during transformation—
ideas and themes of innovation pick up 
center stage. Those who champion ideas 
and innovation, and build mechanism to 
service consumer needs either in B2B 
or B2C space often become catalyst of 
positive transformation in economics, 
supply chain and trade process—these 
are entrepreneurs-- hard working, forward 
looking and passionate about the theme and 
its execution. And there are intrapreneurs 
who champion ideas, innovation, problem 
solving and waste elimination inside 
organizations they work for—all of us should 
keep them inspired and positive all the time. 

Start-ups championed by these passionate 
individuals are able to create jobs, build new 
products or service lines and cater to overall 
good of social and economic fabric. In my 
conversation recently, I have recommended 
that startups should as well build a culture 
within their value chain that includes respect 
for people, process and technology and 
giving—since most of these hardworking and 
passionate individuals are hard opinionated, 
they do tend to ignore few vital aspects. 

And right here in Dubai, I met last week 2 
young passionate entrepreneurs, Gautam-
Far Eye and Shoumiya- Fodel. Far Eye is 
engaged in optimizing last and first mile 
supply chain. Fodel is pursuing concept of 
forward delivery by connecting multiple pick 
up and drop off locations. 

And both Gautam and Shoumiya through 
their forward looking and passionate 
approach towards supply chain inspired me 
as well. 

Ideas, Start-Ups, Entrepreneurs 
and Intrapreneurs




